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About US

Brand Samurai Ltd is a results-driven marketing
and advertising agency committed to crafting
cutting-edge brand and digital solutions that
boost visibility, engage audiences, and deliver
measurable ROI for forward-thinking organizations.




authentic, and un orgettable
experiences that inspire Toy
and drive growth.

e Bold, Data-informed
nd Advertising Solutions
hat elevate Brands, captivate
audiences, and maximize ROI
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Services
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Advertising

@ Media buying/planning

@ Content Creation

@ Social Media Management
@ Digital Marketing

@ Influential Marketing

&

Production

TVC

Radio Commercial/Jingle
Motion Graphics

2D/3D Animation

</>

Website
Development
& Digital Solutions

@ U1/uX design
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Brand Activation

@ Media buying/planning

@ Content Creation

@ Social Media Management
@ Digital Marketing

@ Influential Marketing

Branding

@ Brand Identity

@ Merchandise production
@ Promotional materials
@ Printing

Event
Management /PR

@ Event Planning & Coordination
@ Media Placement/Appearances
@ personality Branding

@ Press Kits



Why you should
Consider Working
With Us?

We nurse strategic partnerships with
premium service vendors, which gives an
edge to go the Extreme mile to deliver
Uncompromised Quality at competitive
costs.

With our peculiar creative ideas and
strategies, we have helped our clients
consistnetly meet their marketing and sales
objectives.
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Past and Present
Clients
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Rock of Ages
Properties

Sales driven with a focus
on the aesthetics and
benefits of owning your
dream home.

Peace of Mind

Honda
Automobile
Western
Africa

Designed to improve sales
for different models of the
Honda vehicle.

NOW SELL




AZ Petroleum
Products Ltd.

Improved visibility
whilst highlighting the
benefits of using a
premium engine oil.

Chicason
Group

Welfare, self-care and
highlighting our various
contributions to society.
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Ministry of Art, M Ao cuLee R e
Culture and AR fotnonse
Creative
Economy

Round Table

Master Visual Design
Development.
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Empower Your Future «
Accelerated Senlor Secmdor;
Education Prngrnmma {MEE )

North -East

< e /F LT Development
mSqepping dddonts. Commission

Contury akills

A Federal Government
Initiative

Brand building for improved
visibility and Project
awareness.
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ALLofUS
Movie Series
PR/Marketing

ALL
of US
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Deliverables

1.

2.
3.
4.
B.
6.

Marketing Strategy
Communication materials
Pitch decks

PR and marketing

TVC

OOH material



Some pictures from the
ALLofUS premiere




Watch parties in Lagos
and Kano.




LED Billboards and
Communication Materials
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Partners
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Honda
Experiential
Engagement

HONDA

The Power of Dreams
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PR/Brand Placement
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Customer Engagement

Our brand ambassadors generated sales leads
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Chicason
Brand
Activation
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Chicason Group
VALUE THROUGH EXCELLENCE
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Kios and POS Branding

Our core objective with branding is to come up with visually appealing designs for
aesthetic representation and effective brand communication.
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Customer Engagement

At the trade fair, customers were treated to a warm service as they made
enquiries and purchased their choice products.




Open Air Product Display




PR and Venue Branding

Here depicts the saying “Less is More.” We believe there is aesthetic appeal in
Simplicity.
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PR Stunt

The unveil of the A-Z large size dummy keg was a spectacular experience for our
guests.
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Distributor and partnership
Engagement

Theh right thncisc
ﬂl-f-p:- the

heart

pumping




Venue Branding




Product Display







End Consumer Engagement

We engaged with the association at 3 strategic loacations in Abuja with over 1000
members in attendance.
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Grassroots Activation Entertainment

We organized activities across the North, South, East and West regions of Nigeria.
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Production
Works
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ANIMATED
VIDEOS

Click here to view full project




AUDIO
PRODUCTION
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Click here to view full project




DOCUMENTARY
]

Click here to view full project




MOTION
GRAPHICS

Click here to view full project




PROPERTY

BROCHURES
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TVC
PRODUCTION

Click here to view full project




We decipher your brief and come up with a
strategic idea that aligns with your brand
message and marketing objectives




Plan and
Budget

We develop a marketing plan and provide
you with the best cost implication for its
execution.
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In Most cases we caome through for a
presentation to get your approval of the
proposed ideas contained in the document.




We understand the importance of time in
your business and so we present a timeline
document that tells you the duration to be
spent on execution from commencement to
completion.

We usally come up with a realistic timeline
while factoring your comapnay's goals.




6 Furo Ezimora Street, Providence Way
Lekki Phase, Lagos, Nigeria

www.brandsamurailtd.com




